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Course Purpose
The aim of the course is to provide students with the basic tools for

understanding the concepts of leisure, leisure, physical activity, and sports

recreation. In addition, they are expected to gain an understanding of the

sports tourism market and recognize the positive effects of program

development in this area. In addition, they are expected to use consumer

behavior elements for market segmentation, design sports tourism

synergies at a strategic level, and apply marketing principles, service

quality models, and quality assessment models in the development of

sports tourism programs.

Learning Outcomes
Upon completion of the course, students will be able to:

 Understand the concepts of leisure, recreation, physical activity, as

well as sports recreation

 Understand the sports tourism market

 Understand the positive effects of the development of sports

tourism programs

 Use consumer behavior data to segment the sports tourism market

 Design sports tourism synergies at a strategic level

 Apply marketing principles to develop sports tourism programs

 Apply service quality models to sports tourism programs

 Apply quality assessment models for sports services.

Prerequisites Sports Organization and
Management

Corequisites No



Course Content
1. Introduction to the subjects of Leisure, Recreation and Sports

Tourism

2. Special Forms of Tourism - Sports Tourism

3. Segmentation of the Sports Tourism Market

4. Impact of Sports Tourism

5. Promotion and Communication – Rural Tourism – Adventure

6. Forms of Sports Tourism - Sports Events

7. Analysis of sports events

8. Strategic Sports Tourism Management

9. Sports Tourism Marketing

10. Branded Sports Tourism – Destinations

11. Development of Branded Destinations – Environment (urban –

outdoor)

12. Trends in the development of sports tourism

13. Paper presentations – Curriculum repetition

Teaching
Methodology

Theory

The teaching of the course includes lectures to provide the theoretical

background. Detailed notes with PowerPoint and material rich in images

and videos are used in teaching. Methods such as case studies, real

scenarios, discussion, questions/answers are used in the teaching

methodology depending on the nature of the course. In addition,

workshops and site visits with hands-on experiences are provided to deliver

the practical background of course content. Relevant material published in

international scientific journals is also used to follow the latest

developments related to the subject of the course.
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Assessment Continuous evaluation (50%):

The assessment shall include a combination of the following:

 Online quizzes or interactive assessments (20%): Online quizzes

or interactive assessments, or reflective writing can be used through

the Moodle platform, to create quizzes with various question

formats. These assessments can be self-paced or timed and direct

feedback can be provided to students.

 Individual Project (15%): provides opportunities for students to

apply their theoretical knowledge in a practical way. The work is

designed in a way that requires critical thinking, research, analysis

and synthesis of information and is aligned with the learning

outcomes. Students are

assessed on the quality of their work, the depth of understanding

they demonstrate and their ability to explain their ideas effectively.

The discussion workforms of sports tourism and present examples

for each of the tourist sports market of Cyprus.

 Group Work (25%): provides opportunities for students to apply

their theoretical knowledge in a practical way. The work is designed

in a way that requires critical thinking, research, analysis and

synthesis of

information and is aligned with the learning outcomes. Students are



assessed on the quality of their work, the depth of understanding

they demonstrate and their ability to effectively explain their ideas,

as well as teamwork and team cohesion. Students are invited to

choose an area of Cyprus in which sports tourism programs can be

developed. Then they are invited to choose a form of sports tourism

that will develop and define target groups. Finally, they are invited to

assess the impact of these programmes on society.

Final exam (40%): Comprehensive final exam to assess students'

overall theoretical knowledge. These assessments cover a wider range

of topics and learning outcomes from across the curriculum, to assess

students' understanding and integration of knowledge in various areas.

Language
Greek / English


